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THE RETAIL REPORT®

THE RETAIL REPORT, presented within this document, was specifically
prepared for the South Main Street Corridor of Lima, Ohio. This document presents
information concerning the characteristics of the Corridor’s primary retail trade. The
report was prepared in 2007 by HyettPalma, Inc.

THE RETAIL REPORT presents:

= The current demographic and socio-economic characteristics
of customers in the South Main Street Corridor primary retail
trade area;

u A five year projection of changing demographic and socio-

economic conditions in the South Main Street Corridor primary
retail trade area;

u A projection of the number of retail dollars that residents in the
South Main Street Corridor primary retail trade area spend on
retail goods; and

= A projection of the total retail spending potential for 24 classes
of retail goods sought by customers in the South Main Street
Corridor primary retail trade area.
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Lima, OH - Primary Retail Trade Area

Demographic and Income Profile

Study Area: Custom Shapes Shape: 1
Summary 2000 2006 2011
Population 17,747 16,765 16,632
Households 7,108 6,869 6,883
Families 4,336 4,062 3,951
Average Household Size 244 2.39 2.36
Owner Occupied HUs 3,672 3,727 3,747
Renter Occupied HUs 3,436 3,142 3,136
Median Age 31.8 31.9 324
Trends: 2006-2011 Annual Rate Area State National
Population -0.16% 0.43% 1.30%
Households 0.04% 0.55% 1.33%
Families -0.55% 0.12% 1.08%
Owner HHs 0.11% 0.66% 1.41%
Median Household Income 2.44% 2.9% 3.32%
2000 2006 2011
Households by Income Number Percent Number Percent Number Percent
< $15,000 2,472 34.8% 2,024 29.5% 1,773 25.8%
$15,000 - $24,999 1,294 18.2% 1,215 17.7% 1,083 15.7%
$25,000 - $34,999 1,049 14.8% 991 14.4% 994 14.4%
$35,000 - $49,999 1,049 14.8% 1,006 14.6% 1,046 15.2%
$50,000 - $74,999 804 11.3% 940 13.7% 1,022 14.8%
$75,000 - $99,999 278 3.9% 381 5.5% 443 6.4%
$100,000 - $149,999 124 1.7% 247 3.6% 409 5.9%
$150,000 - $199,000 5 0.1% 37 0.5% 64 0.9%
$200,000+ 31 0.4% 31 0.5% 49 0.7%
Median Household Income $23,159 $26,817 $30,256
Average Household Income $31,316 $36,313 $41,560
Per Capita Income $12,556 $14,906 $17,212
2000 2006 2011
Population by Age Number Percent Number Percent Number Percent
0-4 1,512 8.5% 1,472 8.8% 1,461 8.8%
5-9 1,579 8.9% 1,249 7.4% 1,268 7.6%
10-14 1,400 7.9% 1,371 8.2% 1,170 7.0%
15-19 1,414 8.0% 1,241 7.4% 1,287 7.7%
20-24 1,298 7.3% 1,388 8.3% 1,337 8.0%
25-34 2,430 13.7% 2,340 14.0% 2,366 14.2%
35-44 2,478 14.0% 2,120 12.6% 1,959 11.8%
45-54 2,124 12.0% 2,195 13.1% 2,093 12.6%
55-64 1,411 8.0% 1,549 9.2% 1,822 11.0%
65-74 1,087 6.1% 910 5.4% 973 5.9%
75-84 738 4.2% 668 4.0% 604 3.6%
85+ 277 1.6% 264 1.6% 290 1.7%
2000 2006 2011
Race and Ethnicity Number Percent Number Percent Number Percent
White Alone 10,402 58.6% 9,135 54.5% 8,654 52.0%
Black Alone 6,568 37.0% 6,822 40.7% 7,119 42.8%
American Indian Alone 70 0.4% 68 0.4% 68 0.4%
Asian Alone 73 0.4% 94 0.6% 118 0.7%
Pacific Islander Alone 1 0.0% 1 0.0% 1 0.0%
Some Other Race Alone 184 1.0% 186 1.1% 194 1.2%
Two or More Races 450 2.5% 457 2.7% 477 2.9%
Hispanic Origin (Any Race) 390 2.2% 401 2.4% 426 2.6%
Data Note: Income is expressed in current dollars.
Source: U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2006 and 2011.
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